%/

A y medios,
una cuestion
de sentidos




Un breve paseo
por nuestra
WIS I ERAE
inteligencia
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Presente

La evolucion humana,
como especie...
Inteligente. Dominado el
mundo desde hace
millones de afios sobre
otras especies animales
gracias a su capacidad de
adaptacion, supervivencia
y creatividad.







Evolution of
Artificial
NEeurons

Second Al
Winer

History of Al

Turing Birth of Al:
Machine Dartmouth
Conference

IBM Deep blue 4l in Home:
: first computer Roamba
to beat a world
chess champion

1974-1980

First Chatboat - First Al
ELIZA Inteligence winer

IBM s Watson :  Google now  Chatbot Eugene

Wins a quiz Goostman: Wines

show a " Turing test

Expert
Ststem

Amazon
Echo

La evolucion de otra
inteligencia, creada por el
hombre, por lo tanto...
artificial. Apenas un siglo
de una tecnologia que va
a transformar el mundo y
las sociedades.




Y écdmo y cuanto piensa?
Una evolucidn vertiginosa,
exponencial... jcuantica!




Una inteligencia artificial...
é¢humana? ésuperior?




Netflix gana 1.000 millones de ddlares anuales por su IA de recomendacion

7.753
millones de

habitantes.
.. 100 IA

14.400 millones

de dispositivos mundial

conectados... delalA

29.000 en 2030 ... en 2022:

loT y nuevas 136.600

tecnologias millones
de

ddlares

Mercado

83% de las
empresas:
IA es
prioridad
absoluta

se prevé

1,81 - /

billones de
dolares


https://explodingtopics.com/blog/ai-statistics
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#% SHODAN

Saurce: hetpe e drodanio



https://www.shodan.io/
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mundo
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Un énuevo?
mundo

gk
Digitalizacion

Un énuevo?
mundo

22 Revolucion
de la
Informacion
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Fourth Industrial Revolution
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https://intelligence.weforum.org/topics/a1Gb0000001RIhBEAW
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iEl dato!

Calidad, cantidad... para conocernos, para
recomendarnos, ésoberania?

_

v




LA SOBERANIA DEL DATO....

Es la capacidad de individuos,
corporaciones o gobiernos,
para decidir con
autodeterminacion como,
para quéy a qué precio,
terceros pueden usar los
datos de los que son duenos.

EE.UU. - CHINA - UE
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: Registro de actividades de
Ficheros .
tratamiento
[ 1]
Registro de incidencias MNotificacion de Brechas
[]

Derechos ARCO

+0lvido, limitacion y portabilidad

Delegado de proteccion de datos

Responsable de seguridad

N

Informe de auditoria

\ Evaluacion de riesgos

Consentimiento expreso

Consentimiento Tacito

Certificacion para verificar que
cumple la normativa

Contrato de encargo
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TIKTOK MICROSOFT UBER

FACEBOOK INSTAGRAM  SPOTIFY TWITTER LINKEDIN TINDER YOUTUBE AMAZON
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Microsoft
Spotify
Pokemon Go
TikTok
Apple

Zoom

Tinder

Slack

Uber
Twitter

15,260 - 63.5
8,600 -35.8
8,466 - 35.2
7,459-31.4
7,314 - 30.5
6,891 - 28.7
6,215-25.9
5,782-24.1
5,658 - 23.6
5,633-23.5



he companies that know
most about you in 2021

S
Ranking apps based on % of personal data collected 2
2 ciz 2@
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10 i My fitnesspal 35.90% L I - - LI - - -
11 uew  [@) Clubhouse 33.33% . e = = se L - -
12 Tl Jetz 33.33% s e s e s e w -
13 = Credit Karma 33.33% L - - - L -
14 o~ ] Twitter 33.33% . s w - - o - . w -
15 o~ N Airbnb 33.33% - e = - - - ™ -
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Esto sucede en Intermnet
en unmn minuto

Estimacidon de una seleccidon de actividades vy
datos generados online en un minuto en 2021

&’ETFLQ

S

22.000 suscriptores
viendo contenido

695.000 stories
comparticdas

2 mill. de visualizaciones

B —

1,6 mill. USD
gastados online

_.@:‘j)_

‘ 2 mill. de 'swipes’

197.6 mill. de
emails enviados

IGo))

9,132 caﬁ_éxianes
hechas

69 mill. de
mensajes enviados

descargas

=D

‘ SO0 horas de

videos subidos

Fuente: Lori Lewis via AllAccess

(P C=) statista Za



MEDIA CONSUMPTION "o WHOSAY THEY HAVE STARTED CONSUMING OR ARE

CONMSUMING MORE OF THE FOLLOWING SINCE THE OUTBREAK

Broadcast TV

=sars old

Physical press

» Online
. videos

Podcasts

Music-streaming

MNone of these

Z,

Online TV/streaming



MEDIA CONSUMPTION

MILLENNIAL

BEBroadcast TV

Online videos

Podcasts

Online TV /streaming



MEDIA CONSUMPTION

18-56 yvears old Broadcast TV

Online videos

Podcasts 2 Online press

Online TV/streaming



MEDIA CONSUMPTION

BOOMER U —

57-64 years old

Broadcast TV

Video games
Physical press

Online videos
Radio

Podcasts Online press

Music-streaming
Books/
Literature

Livestreams None of these

Online TV/streaming



Hola... de
nuevo



https://this-person-does-not-exist.com/es

01

El “olfato”

Ese sentido tan propio de los
periodistas: Alertas,
investigacidon de audiencias,
analisis de grandes cantidades
de datos,...




02

El “oido”

Transcripcion de audio y video,
traduccion, voces sintéticas...



Control de contenidos, narrativas,

1 discursos y sesgos, reconocimiento de
La VISta entidades, control de las emisiones,...



04
El gusto

Verificacion, archivos,
recomendacion, suscripciones,...




05
El tacto

Generacion de noticias, montaje
automatico de audio y video,
personalizacidn, creacion,...



Y el comun?
dY la

creatividad?

®




¢y espontaneidad?
¢Y la humanidad?

ﬁ
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iPOSITIVO!

-

\_

Encargarse de las tareas mas
tediosas y que mas tiempo
consumen para que los
profesionales puedan centrarse en
lo que mejor saben hacer: contar
historias.

@O®O



{

|A EN LAS
REDACCIONES



https://playground.tensorflow.org/

1.4 Why Newsrooms Use Al

We can see that there is a wealth of activity and development happening,
but why? There were three core reasons given by our respondents:

WHY HAVE YOU STARTED ADOPTING Al TECHNOLOGIES?

To make journalists’
work more efficient

To deliver more relevant
content to users

To improve business
efficiency

0% 25% 20% 79% 100%






Story Generation : TALE-SPIN

Author (program) generates stories in pursuit of
her own goals or

Each character tries to accomplish its goal

Based on the model of : the storyworld, the
characters 1n it, their goals, personalities, and
interpersonal relations.

Source: STORY GEMERATION AFTER TALE-SFIMN - Matalie Dehn, Yale University






Heliograf

An Intelligent, Automated
Storytelling Agent

* Automatic story generation from real- e Tan
time data sources

» Delivery of channel-specific stories

= Personalized stories for readers




© OpenAI - 3
6PT3 -l

1IEN ESPANOLI!



https://openai.com/api/

NNarrativa Financ Bs Marketing

Gamng, Gambling & Media

A natural language artificial intelligence and data analysis platform for gaming, gamgbling & media,

25% X25 X3

Increase in retention Content production Click-thraugh rate


https://www.narrativa.com/

—
: = 5
LD saoeaom N

Portada MoTticias - Reportajes Especiales A fondo Tribunas Agenda Direcrorio ESPANA | AMERICA | INTERNACIONAL

Q. o08/10/2021

CHPPRSOHe @

o atic nslatior TraducCihon auto atizadn

Algoritmos, precision y detalle en una -
cobertura electoral

RTVE investigara como cubrir con inteligencia artificial las

elecciones en municipios de menos de 1.000 habitantes. _ h

La empresa espancola Narrativa, por experiencia y b ) Videotaca

tecnologia. colabora en este proyecto innovador. Datos Media y Alfalite en TVE

o Datos Media y Alfalit.. =%
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RTVE, como prueba de Innovacion, realizara un proyecto de PP — . I

investigacion aplicada de un sistema que, basandose an tecnologias de

Inteligencia Artificial v a partir de los datos suministrados por fuentes Susecripeidn gratuita por RSS £

de informacion oficiales. los interprete v transforme en una noticia Directamente &n W lector de feed



L]
Choose your plan Platform Company tr Int Pricing Resources Start your trial Login

Transcribe.
Create. Share.

Turn audio and videa into E-E'arf_hﬂbh?. editable and shareable

TAT .



== descript

Ultra-realistic voice cloning with
Overdub

Create your free voice model —

"BMW Overdub Void

The new »1W i3
feel connected.



https://www.descript.com/overdub

Type or paste some text here...

[ | expand | |

Vaice

| Microsoft Zira Desktop - English (United States) ~ |
| Adjust Pitch and Speed |
| Play | | Stop |
| Download Google TTS Audio |
History | Clear History |

Mo history items.

VoiceGenerator -

This web app allows you to generate voice audio from text - no login needed,
and it's completely free! It uses your browser's built-in voice synthesis
technology, and so the voices will differ depending on the browser that
you're using. You can download the audio as a file, but note that the
downloaded voices may be different to your browser's voices because they
are downloaded from an external text-to-speech server. If you don't like the
externally-downloaded voice, you can use a recording app on your device to
record the "sv=taem"”™ or "internal” =ound while vou're olavino the agaenerated


https://voicegenerator.io/

*
iji:monoceros MICH)  SOBRENDSOTROS TECNOLOGIA SERVICIOS FRODUCTOS OO CONTACTD

LABS

Mas alladelo
Conversacional

Somos un Estudio de Innovacién especializado en tecnologias del
habla, estrategia y disefio conversacional. Construimos desde

productos de voz para asistentes virtuales a voces sintéticas _
personalizadas y expresivas en espanol. SRR



https://monoceros.xyz/

DESIEHSJ.: Creata v Tools v RESOUTCEE ¥ Pricing 5 o

Easily convert text to "y

videos with A.l. in 2 o e S -
minutes

Designs.ai Videomaker is an
online A.l. video production tool.

A

The only tool you need to create amazing videos


https://designs.ai/en/videomaker

ASISTENT
DE VOZ






https://openai.com/dall-e-2/
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https://www.myheritage.com/deep-nostalgia

Moticias

Radio Deportes Infantil RTVEPlay Play Radio El Tiempo Playz

La prueba de coloreado

Esta colaboracidén entre Centros Territoriales, el Fondo Documental e
Innovacion tenia como objetivo traer el pasado al futuro utilizando las tecnologlias
mas modernas, como la lA, v sobre todo que fuera posible hacerlo de una manera
rapida, ligera ¥ lo menos costosa posible.

Transformacion en la "nube” y resultado en calidad HD

El primer paso fue identificar el material y mejorario, un proceso en el gue
personal especializado del Fondo Documental dedicd sus mejores recursos
humanos y tecnolégicos para "trata de eliminar en |la medida de lo posible
desperfectos de la imagen causados por el uso v los afios: arafiazos, motas,
manchas..


https://www.rtve.es/rtve/20220621/coloreado-visita-alfonso-xii-hurdes-100-anos/2384926.shtml

a1 BackgroundCut

Sign In

a (&= @

Images Bulk Pricing F.AQ

Remove Image Background

using Artificial Intelligence,
Automatically and Free.

DRAG & DROP

OR, SELECT IMAGE










[BETA] QuickStart ~ MyToolkitsand Downloads ~ Support | HowtoApply

Avid | AlMedia Analytics

Avid | Al Media Analytics provides a framework that automates content indexing, such as facial detection, scene recognition, and speech-to-text
conversion by using third-party capabilities.
The APl was designed to provide a unified way for integration of your custom media analytics provider into the Avid MediaCentral Platform.

Documentation

* API
* Datamodel

Terms of Use © 2021 Avid Technology, Inc. All Rights Reserved.



VSN cataloga el contenido del Archivo de RTVE a
través de inteligencia artificial y sistemas cloud

v ——— 1

INMOWVATION & MeEDIA SOLUTIONS

rtv

@ 19 octulbre 2021

El ente pablico de retransmision de radio vy television, RTWVE, v WSMN han presentado recientemente los
frutos de su colaboracion durante la Conferencia Anual FIAT/AIFTA. El proyecto conjunto se ha basado en la
mejora del metadato automatico para catalogar el contenido del Archivo RTWE mediante inteligencia
artificial

RTWVE sacd a concurso &l proyvecto de catalogar a travées del metadato automatico las 11000 horas de
contenido de su Archiwvo v fue WS KN guien logro llevarse el contrato gracias a la integracion de motores de
inteligencia artificial v la capacidad desarrollar el sistema a traves de la nube de su plataformma

WaMExplorer. El motor con el que esta trabajando WS es del de Etigmedia.



o ETIGMEDIA  Archivo Harramigntas Ajustes

Configuracion del sistema Ayuda
g 451 Estaie Servidor 148 Vielaricn e LCoacin Vil Bacin che e, ¢
La 1-20170208-0B0001-15 - copia Froatitucidn L B CF P
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cata vez mds jivenes,
Tambkin de otra realidad cculta; los hijos de ks mujeres prostituldas, el eslabdn mds
ikl dieniro del trifico de personas,
UNICEF sokicita politicas que protejan a unas victimas tan vulnerables Es una realidad
de la que e sabe adin mary poco,
Cudntos menons: son vicimas indirectas de ka trata.
Sus madies leganon a Europa en Paters, embarazadas, engafladas por mafias pan
eplotarlas.
H problema &3 gue de muchas se plende su rastro v o de sus bebés.
La wictima de trata es muy dificl que salga de la explotaddn por ks amenaas y
edpesiones que tienem pero sl ademds ya Heren a tu bebé os imposible,
H perfil de las wicimas menones adolescentes entre 14 y 17 afios.
Muchas wenen de Europa con docus ion falsa engafiadas por los Bamados “Lover
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LAVANGUARDIA

Television

PROGRAMACIONTV /| PROGRAMAS [/ VISTOENYOUTUEE SUSCRIBETE

RTVE implanta un software de la Carlos III para el
subtitulado en directo de informativos

» Este sistema de inteligencia artificial sustituira al actual de ‘rehablado’
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Advanced search: The amount of information generated from each media file allows users to more accurately browse through their content thanks to
the bigger amount of parameters available. This way it is easier to adapt search criteria to each user’s needs, reducing the number of results returned by
the search engine, focusing only on those really relevant and useful. In addition, thanks to machine learning processes, it is also possible to train the
system in order to adapt it to the specific needs of its users. An example would be identifying unknown people within the system, who would be
recognized from that moment on, both in new media files and in those previously archived.

Specific Segment Retrieval: Based on the content analysis performed by Al tools, users can retrieve not only whole media files but also specific video
segments from different files, according to the criteria introduced in the search engine, including mark-in and mark-out, no longer being necessary to
select each of them manually. This way, users can perform a guick search on their asset management system and find, for example, all segments where a
politician speaks about a specific topic, every goal, shot or foul from a football match, or even key moments on a TV show.

Quicker and easier content creation: Using editing tools such as \Wedit, integrated within VSNExplorer platform, users could generate video clips from
an automatic video segment search and unify them in a single clip ready for broadcast, such as highlights from a football match, news highlights or even
movies and TV series trailers.

Content Monetizing: Thanks to the integration of Al tools within media management systems, greater control of all the available media is possible, both
recently ingested and previously included in the storage unit, allowing for a better usage of all media and content available. This way, users avoid creating
or editing content already available, saving time and creating better content for their audience.

Automatic captioning and subtitling: Automatic language analysis, translation and speech-to-text functionalities enable automatic subtitles and
captions generation in several languages. Al tools can perform audio-to-text processes, delivering text along with its segment distributicon, including
mark-in and mark-out.

Content moderation: Mandatory depending on the legislaticn of the place certain content is going to be broadcasted, sentiment recognition, image and
object analysis, as well as language analysis tool, allow journalists and editors to easily detect sensitive or adult content, both on image and audio layers.
Users can then block, adapt or eliminate these elements from a video editor, such as Wedit.
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DeepMind » =

Noweasting the Next Hour of Rain

Nowcasting the Next
Hour of Rain



https://www.deepmind.com/blog/nowcasting-the-next-hour-of-rain
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v Multiplatform senvices > Human-machine inferfaces
Profects and Activities Tools

W Disability, LIS

AN AVATAR FOR ITALIAN SIGN LANGUAGE o | |

Research and Innovation Areas

The Rai Vilual LIS platform allows messages o be conveyed in LIS Ralizn 1 Lamguag
created in 3D computer graphics, in order to provide deaf signing people with new opporunities and service |
here human LIS interpreters are not provided
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D synthesia Features +  UseCases v  Pricing  Resources v Company + Login

Say goodbye to cameras,
microphones and actors!

Create professional Al videos from text in 504 languages.
Synthesia saves you money, time and quite some nerves.

Type your scripl

Create a free Al video How it works



https://www.synthesia.io/

Reuters and Synthesia unveil Al prototype for
automated video reports

By Reuters Staff I MIN READ




_‘ English Al Anchor
This is my very first day in Xinhua News Agency
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GetStarted Studio DDSP-VST Demos Blog Research Taks Community

magenta

Make Music and Art
Using Machine Learning

Try the Demos

WHAT I5 MAGENTA?

An open source research project exploring the role of machine learning as
a tool in the creative process.



https://magenta.tensorflow.org/

MuseNet

We've created MuseMet, a deep neural network that can generate
4-minute musical compositions with 10 different instruments,
and can combine styles from country to Mozart to the Beatles.
MuseMat was not explicitly programmed with our understanding
of music, but instead discovered patterns of harmony, rhythm,
and style by learning to predict the next token in hundreds of
thousands of MIDI files. MuseMet uses the same general-
purpose unsupervised technology as GPT-2, a large-scale
transformer model trained to predict the next token in a
sequence, whether audio or text.

April 25, 2009
& rmaniate riad, W rminuti Bsten

Qarnn].n:u:'

APL

Research

About



https://openai.com/blog/musenet/
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NOCHEM™

= play
Grandes hits

La Mochs D recupera los hits, los superventas, los nimernos uno, los
exitazros
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SEO POR IA

SEO por Intellgenua Artificial




&) Perspective

Why Perspective How it Works Case Studies

Get Started ~

Using machine learning to
reduce toxicity online

Perspective API can help mitigate toxicity and

ensure healthy dialogue online.

HOW IT WORKS — ‘




JSHAPE

Emoshape offers Emotion Synthesis as Saas or in edge.
EMOSHAPE predicts that before the end of this century
humans will talk more to sentient machines than to other
humans. The use of emotion remains a fundamental need for
humans, one that cannot be addressed by today's emotion

technology.

Show More




deepneaws.ai

OUR Al DOES THE WORK
TO IDENTIFY WELL DONE
JOURNALISM

Deepnews’s algorithm scores articles
based on journalistic quality from 1-5
so you can target and use the best

HOW WE CAN HELP  THE SCORES EXPLAINED ABOQUT v

THE SCORES EXPLAINED

HOW WE CAN HELP
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Ej Dataminr Products Resources About

Detection

Dataminr's real-time Al platform detects the earliest signals of

high-impact events and emerging risks from within publicly
available data.

_ ”-CIJ:-:I:--‘ -tx-.l.:h >

Krizo to join Dataminr

We're excited to announce that Dataminr will acquire
Krizo. Learn why and how the addition of this innovative
real-time crisis response platform will empower global
businesses to manage critical incidents faster and more
effectively—and get more value from the real-time
information Dataminr provides.

LOGIN | SUPPORT
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El Instituto RTVE acoge junto a la FORTA un encuentro sobre
el Proyecto IVERES (ldentificacion-Verificacion y Respuesta)

= El pmyecto desarrolla un sistema de verificacion de informacion en lengua f:astellana. cuyo nbjetivo es pl’ﬂtEgEI‘ el Estado
democratico

» Forma parte del programa Next Generation promovido por la UE a través del Ministerio de Ciencia e Innovacion y en él participan
RTVE y la Universidad Auténoma de Barcelona

» La verificacion de contenidos vinculados con la actividad institucional, la actualidad cientifica y la deportiva son algunas de las
prioridades tematicas del proyecto abordadas en el curso

Por RTVE.ES

VERIFICA
RTVE
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@' TrLlEpic Products = Technology Social Responsibility Company = Mews * Contact Us

TIME Best Inventions 2020 i :

Fast Company's 50 Most Innovalive Companses 2019

Photo and video
verification you
can trust Y i S g

Truepic is the leading provenance photo and video

verfication platform. Every day, we work diligently on |. l
technologies that can help restore trust in visual ' ' ) ‘ '

media.

-
i ya s ' L ]
See how Truepic Vision works





https://deepfakesweb.com/

&

Cloud Software

Deepfakes App is online deepfake
software that works in the cloud.
All you need to do is upload
videos and click a button, our app
does the rest.

»

Private

Only you have access to your
learning data, videos and images.
We do not share information with
any 3rd parties or publish your
videos in any way.

Create a Deepfake Video

Y®

Reuse model

You can reuse your trained model.
This allows you to improve the
face swapping quality of the
results, or make additional videos
without re-training a model.
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NO PITCH?
NO PROBLEM.

WOMBO is the world's best Al-powered lip
sync app.

Take a selfie, pick a song, and let WOMBO
work its magic.

# Download on the GETITON
@ {. App Store } [ P> Google Play}



https://www.wombo.ai/

I

i

o SIGN IN SIGN UP

ALET@ Al PRESENTS NOAH'S ARK

Noah's Arkis an Intelligent Metaverse that aims to preserve and evolve the
& culture and collective Intelligence of the human species.

=

. .
&re. AL T
NL e .}
& g T g _

g
I%s | - E

N ;
Begin your journey on Noah's Ark by creating an Train your INFT so that it can upgrade its Intelligence to Offer your Al services and participate in Intolligence ;
Intelligent NFT (iINFT). contribute to the Ark's Al Engine, Mining with your iNFT, Earn AL| Tokens as rewards.







SECTORES CON UN MAYOR IMPACTO ESPERADO DE LA IA ACORTO / MEDIO PLAZO
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Telecomunicaciones G 128%
servicios financieros (sequros) (D 12,1%
Retaily Distribucién G M4
Sanidad y salud G M
serviis nancieros boncol (D 10,7%
G 94

Industria, fabricacion y automocion — ?.,‘%

oo oc ommeseen QT 6,79%
a7

Administracion — 3,4%

Construccién _ 2'7%
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—Argumentos para la esperanz@

Estrategia Espana Digital 2025.

Estrategia Nacional de Inteligencia Artificial.
Plan para la Conectividad y las
Infraestructuras Digitales.

Plan de Recuperacion, Transformacion y
Resiliencia + fondos Next Generation EU.

Y los medios no somos ajenos a la
transformacion, ni a las tecnologias, ni a los
fondos... “Se prestara especial atencién”.

1



La Estrategia Nacional de Inteligencia Artificial tiene como objetivo proporcionar un marco de referencia para el desarrollo de una IA inclusiva,

sostenible y centrada en la ciudadania.

La ENIA es uno de los ejes de la Agenda Espafia Digital 2025 y uno de los componentes del Plan de Recuperacion, Transformacion y Resiliencia de la

economia espafiola.

La ENIA permitird mejorar la preparacion del tejido productivo espafiol de cara a impulsar su competitividad en el plano europeo e internacional.
Se trata, por tanto, de un paso fundamental en la apuesta por la transformacion digital de la economia y la sociedad a través del desarrollo de

tecnologias disruptivas de alto valor afadido.

v

La estrategia Espania Digital 2025 fija cuatro objetivos especificos en relacién con la Inteligencia artificial:

Convertir a Espafia en un referente en la transformacion hacia una Economia del Dato.
Impulsar la Inteligencia Artificial como motor de innovacion y crecimiento econdmico social, inclusivo y sostenible.
Preparar a Espafia para las transformaciones socioeconémicas que origina la IA.

Fortalecer la competitividad a través de las actividades de I+D en el conjunto de las Tecnologias Habilitadoras Digitales (THD).

Y propone las siguientes medidas



* PERTE Nueva economia de la lengua

PIRTE
MsEva eIonomss
i

e La lermp

Pretende desarrollar las oportunidades que presenta el espafiol como un activo para impulsar la

economia.
El PERTE se estructura en siete objetivos:

« Inteligencia artificial.

 Ciencia en espafiol.

« Aprendizaje del espafiol en el mundo.
« Turismo de la lengua.

« Industrias culturales.

« Espafiol global.

« Lenguas cooficiales.

tstado - Aprobado en el Consejo de Ministros del 01 de marzo de 2022




INICIO  MINISTERIO VICEPRESIDENTA ECONOMIAY EMPRESA  DIGITALIZACION E INTELIGENCIA ARTIFICIAL  TELECOMUNICACIONES E INFRAESTRUCTURAS DIGITALES COMUNICACION

Plan de Impulso al Sector Audiovisual (Spain Audiovisual
Hub)

El sector audiovisual ha experimentado en los ultimos afios una revolucion a nivel global. La transformacion digital, la aparicion de nuevos
modelos de negocio y nuevas tecnologias han cambiado drasticamente la forma de produccion de contenidos audiovisuales, y las

fronteras de los mercados nacionales de consumo audiovisual se han difuminado.

El Plan “Espafa, Hub Audiovisual de Europa” (Plan “Spain AVS Hub"), es uno de los ejes de la agenda Espaiia Digital 2025 y tiene como
objetivo convertir Espania en el principal Hub audiovisual de Europa mediante el impulso de la produccion audiovisual nacional y la
atraccion de inversion y actividad economica, el refuerzo de las empresas del sector mejorando su competitividad a traves de la

digitalizacion y el apoyo del talento, reduciendo la brecha de género.

El Plan considera el conjunto de actividades y servicios del sector audiovisual en su totalidad y en todos sus formatos: cine, series, cortos,
publicidad, videojuegos o animacion, entre otros. Tiene prevista una inversion publica de 1,603 millones de euros para el periodo 2021-

2025 y su meta es aumentar un 30% la produccion audiovisual realizada en Espana al final del periodo.

Las medidas estan articuladas en cuatro ejes basados en tres prioridades: convertir Espafia en polo de atraccion de la produccion



n European English @) Search

Commission

Home > Press corner > Europe fit for the Digital Age: Artificial Intelligence

Available languages: Engilish

Press release 21 April 2021 Brussels

Europe fit for the Digital Age: Commission proposes new
rules and actions for excellence and trust in Artificial
Intelligence

Page contents The Commission proposes today new rules and actions aiming to turn

Top Europe into the global hub for trustworthy Artificial Intelligence (Al). The
Print friendly pdf combination of the first-ever legal framework on Al and a new

Related media Coordinated Plan with Member States will guarantee the safety and
Press contact fundamental rights of people and businesses, while strengthening Al

uptake, investment and innovation across the EU. New rules on
Machinery will complement this approach by adapting safety rules to
increase users' trust in the new, versatile generation of products.

Margrethe Vestager, Executive Vice-President for a Europe fit for the
Digital Age, said: “On Artificial Intelligence, trust is a must, not a nice fo



m Needs & opportunities (B version) Funding streams overview FAQ

Creative Europe Erasmus+ Horizon Europe Digital Europe InvestEU Single Market Programme: Next Generation EU

Creative Europe

The dedicated programme for audiovisual and news media sectors (T

The main goal of the Creative Europe programme is to promote, strengthen and protect European cultural and linguistic diversity, cultural heritage and creativity, as well as the competitiveness of Europe's
cultural and creative sectors. Culture plays a pivotal role in addressing key societal and economic challenges, especially in promoting active citizenship, common values, wellbeing, innovation, economic growth
and job creation.

The Creative Europe programme includes a MEDIA strand to support the European audiovisual industry, a CULTURE strand fo promote other European cultural and creative sectors, and a CROSS-SECTORAL
strand to support actions spanning across the audiovisual and other cultural and creative sectors.

Budget 2021-2027 Current budget

Overall: €2.4 billion Qverall: £1.46 billion

MEDIA: €1.081 billion MEDIA: €820 million

Culture: €609 million Culture: €450 million
Cross-sectorial strand: €160 million Cross-sectorial strand: €190 million

How can audiovisual and news media sectors benefit in 2021-20277?

/ - v/

Internationalisation and networking Digitalisation International prometion of EU creative works
= Increased cross-border cooperation for culture operators = Focus on innovative story-telling and Viriual Reality « Infernational marketing, branding and promotion of European
« Increased fundina for European cultural networks = Network of Video-on-Demand platforms works
Developed by

K=A



€he New ork Times

Research & Development at The New York Times
explores how emerging technologies can be applied in
service of journalism.



HEWS ABOUT GET IWVOLVED

NEWSLABS

Projects

We run six-week investigations into new technologies and their application — from chatbots to robo-journalism.

ALL PROJECTS COMVERSATIONAL JOURMALISM MPROVING WORKFLOWS MULTILINGLAL HEW ALIDIEMCE EXPERIEMNCES SPEECH TO TEXT STRUCTURED JOURMALISM

| 72 PrROJECTS
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l‘l BLOG WORK WE COMTACT Fl

Voitto-Robot

Voltto is a robot journalist whe can write reports on sports scores and elections, for example.
Voitto's mission is to deliver the news that human journalists don't have time to write, Our
goal is o also develop Voitto into an assistant for other journalists.



THE NETFLIX
TECH BLOG

Building confidence in
Doubt is not a adecision
pleasant condition, IR
but certainty is an :

O
absurd one.

- Voltair




o Why GitHub? Team Enterprise Explore Marketplace Pricing

Where the worid
builds software

Millions of develop

iD. C
maintain their softwc st and
most advanced developme worle

73+ million 4+ million 288+ million

iration Reposit

BAX

Search GitHuUb

Signin | Signup |




~  Hugging Face

Models Datasets Spaces Resources

I Spaces, the best place to create and share ML apps is now publicly available

The Al community
building the future.

Build, train and deploy state of the art models pov

() star 54,145

Solutions

Pricing

Log In

Sign Up
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bilitias Rasaarch Education Tacks Blag

elopers  Datasets  Enterprises

machine learning platform for everyone

TensorFlow.js Colaboratory

Gat started with ouw

r-based
Javascript library for training and

deploying ML models.

Startups

-

ML Kit

ML Kit brimgs Google's maching

iearning expertise to mobile

developers in a powerful yet easy-

to-use package through Firebase.

Google Open Source

and freely svallable, it enables and
encourages collaboration and the

 t

real world problems

echnology, solving

[

Fairness Indicators

Fairmess Indicators is a tool built on

top of Tensorflow Model Ana

yEis

that enables regular computation

and visualzation of faimess metrics

for binary &

classification.

Learn with Google Al

Educational res from

machine learming experts al Google



BGGDQFECIT:-L-EJ Why Google  Solutions  Products Pricing  Getting Started (o

Al & Machine Learning Products

o Video Al

Owerview
Benefits Enable powerful content discovery and

enefits

engaging video experiences
Features
I‘u‘hll'-\nllpr‘: m
Use cases
3 b anids with

Pricing

Regtifces

Get started

Ty,
L Ty
& L
Two ways to make your media
more discoverable .
Google offers two fully featured video Al products to make your video : q . g
library more searchable and valuable

AutoML Video Intelligence Video Intelligence API



AWS Marketpl:

Machine Learning

Informacidn general Servicios de |A - Servicios de aprendizaje automatico - Marcos = Infraestructura = Aprenda ML = Blog

Socios Clientes =

Innove mas rapido con el conjunto mas

completo de servicios de |A y ML

Realice predicciones precisas, obtenga informacion mas profunda a partir de los datos, reduzca la sobrecarga operativa y mejore la experiencia
del cliente gracias a AWS machine learning (ML). AWS ofrece apoyo en cada etapa del proceso de adopcidn del ML a través del conjunto mas
completo de servicios de inteligencia artificial (1&) y ML, infraestructura y recursos de implementacion

Los servicios de |4 de AWS previamente entrenados proporcionan inteligencia lista para su uso para sus aplicacionss y flujos de trabajo. Los servicios de LA sa integran con facilidad cor

SUSs .'||'I| CELIONES para GCuparss o

OF UKD COMMLUNGs, O0mo por I"'.I'_.'pli'. Crear reCcomendacioness |':-'~r".-1|'.'|| zadas, modernizar su centro de atencion al clisnte mEjorar la SEQUNOAT y

aumentar |a implicacidn del cliente. Dado gue wtilizamos la misma tecnologia de aprendizaje profundo gue impulsa Amazon.com

¥ nuestros servicios de ML, obtendra un servicio de

calidad ¥ praciso de mano de las APl gue aprenden de forma continuada. Y, Io majar de todo, para usar o servicios de LA de AWS no hace falta tenar FEXPETIENCIA N apns Ia|e
SUTMATHCD.
Creede lamanodeun  Adapte el ML a sus Acelere la adopcion del
i i aws  An Overview of Al
lider de probada necesidades ML 55 An Overview gf A
ficaci mpresarial
encacia empresariales Obtenga el apoyo gue necesita a >
Resuelva problemas Aborde problemas empresariales Lo largo de cada etapa del
empresariales del mundo real en  comunes para mejorar la proceso de adopcidn del ML. 3 YouTube
cualgquier sector e innove con experiencia del cliente, optimizar  Ponga en marcha su prueba de e e
Informacién general sobre los servicios
confianza. Unase a mas de 100 los procesos empresariales y concepto de la mano de los de 1Ay Machine Learning de AWS

A et as = | )

T e am el B Bomcn e s bt Lo 1 ovnertos ode

% trabaie con



Utrecht e et
University Search u J a

About the Al Labs ©Our Labs Whatwe offer Contact

Al & Media Lab

Cur Labe The Dutch media sector is always

About the Al Labs

o A

» Mational Police Lab Al moving in sync with the digital

* Al & Maobiiity Lab transition. Whereas prior innovations
Al & Siktainablity La 2 A : -
N . drastically shifted traditional media
* Al & Media Lab

: organisations’ working methods to

Whiat we offer include the internet, mobile phones and

Contact social media, the media sector now

faces the challenge of effectively,
responsibly and meaningfully developing and implementing artificial intelligence (AT)
and data science. This concerns the full scope of the media field; from methods for
complex data analvses to technology that contributes to public engagement. This
makes the media sector a hotbed of experimentation for the cultural sector arnd

creative industry.

Human-centred Al development
The Al & Media Lab is a cooperation between Utrecht University, HU University of

Applied Sciences Utrecht and Media Perspectives alongside a varied network of



SIS | Moodle1 | Moodle2 | QBD | E-mail
INSTITUTE OF COMMUNICATION

STUDIES AND JOURNALISM
Faculty of Social Sciences Search term Search |
Charles | Ili\l'r.n-il_\

FSS LIBRARY KARCLINKA

INSTITUTE ADMISSIONS RESEARCH ACTIVITIES

# > Research > Center for Artificial Intelligence Journalism

Research Projects CENTER FOR ARTIFICIAL INTELLIGENCE JOURNALISM

o The Center for Artificial Intelligence Journalism was established at the beginning of 2019 at the Department of
Publications

Journalism of the Institute of Communication Studies and Journalism. Its main goal is the development of

interdisciplinary research in the field of journalism, ethics and computer science.

Scientific Articles

Centre for Media Studies (CEMES)

AIMS OF THE CENTER

Conferences

The main task of the Center is a systematic research of artificial intelligence in journalism and wider social impacts.

Center for Artificial Intelligence Journalism The aim is also to frame the methodology of machine ethics in journalism and robot ethics related to the news

media. Ethics is a necessary prerequisite for the socially responsible and sustainable development of the news
MISTRA Environmental Communication Research media in the era of artificial intelligence.

Programme
e The scope of activities includes the implementation of classes closely related to the advent of artificial intelligence

journalism, as well as organizing workshops and conferences on the development of artificial intelligence for both
Habilitation and Appointment Procedure the professional and educated lay public and educational activities at the level of media literacy development in
relation to artificial intelligence journalism.

Rules of Publication Activities The Center was established with the financial support of the Avast Foundation.
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Catedra RTVE - Universidad Zaragoza

rtve B e

iian

Catedra RTVE de la Universidad de Zaragoza

HACIA LA AUTOMATIZACION DE LA DOCUMENTACION DE CONTENIDOS AUDIOVISUALES ¥ SONOROS

La Universidad de Zaragoza y la Corporacidon Radiotelevision Espafala han creado una nueva
catedra que tiene como objetiva la automatizacian de parte del trabajo de documentacion
de contenidos audiovisuales y sonoros de RTVE, tanto en la fase de produccidn de

programas como en la de archiva definitivo en los fondos documentales.

La catedra tiene, entre otros objetivos, la realizacidn de actividades de formacion,
investigacion, estudio y divulgacion en el drea de las Tecnologias de la Informacion vy de las
Comunicaciones relacionadas con el Big Data aplicado al analisis de los contenidos
audiovisuales y sonoros. 5us primeras actividades serdn la elaboracion de herramientas para
el analisis del contenido partiendo de la transcripcion a texto de las grabaciones; para el

reconocimiento de voces, caras, edificios emblematicos y logotipas y su ubicacidn en el time

line de la media; para la descripcion automatica de imagenes, planos y secuencias, en

lenguaje natural; y para la creacidn de resumenes de forma automatica tanto para Radio como para Televi

Asimismo, esta previsto el lanzamiento de un reto anual a empresas y universidades implicadas en el sector gque incluira todas las tareas implicadas en el

mismo desde la definicion del alcance, las bases y requisitos para participar, la eleccion del mejor proyecte y divulgacién de los resultados.



Resultados del Reto Albayzin RTVE 2020
"La tecnologia esta disponible, pero son necesarios datos y
los datos estan en RTVE"

r t'\".y"i;'_-:-_' Moticias Television Radio Deportes Infantil RTVEPIlay Play Radio ElTiempo Playz

» Es el segundo reto lanzado por la Catedra a grupos de investigacion y empresas en el ambito de las tecnologias del habla, la
vision artificial y el procesamiento del lenguaje natural

= Su objetivo es impulsar el estudio y desarrollo de la Inteligencia Artificial aplicada al sector audiovisual y, de forma mas concreta,
a los archivos de radio y television

5.04.2021 10946 horas Por Virginia Bazan Gil. Responsable de Proyectos del Fondo Documental RTVE y miembro de la Catedra RTVE Universidad de Zaragoza




RESEARCH publizhed on 03 Aug 2021

ARTIFICIAL INTELLIGENCE LATEST RESEARCH

Tha Al Rescarch Roview is a curation of publications about madia and artificial inteligence in top

industry and scholady reviews. Here you will ind the most recent findings on

» Al strategies;
» Al news:
& Al audicmoo.

An up-lo-dale version will be published later in the yaar, giving you a0cess 1o the |lalest resean

This repaort is part of cur Research Review Series. Don't forget to check out cur recent studies on News
and Sports.

FILES

& Roport August 2021 (Members)
& Report March 2021 [Membars)
& Report August 2020 (Members)
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Skip to content

Study Alurmni Mews Events Re

JournalismAl

JournalismAl is 8 global initiative that aims to inform media organisations about the potential
offered by Al-powerad technologies. We offer research reports, training materials, a network for bast
practice and innovation sharing and much more. JournalismAl is a project of Polis - the LSE
journalism's think-tank — and iz supported by the Googla News Initlative

Academy | The report | Aboul Journalizmal Tralning The Collab Case studies In the media Talks & Presentations

New powers,
new responsibilities




Artificial Intelligence Journalism
for Research and Forecasting

ol Al AlJRF Book Store Online
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Newsmake

rtificial Intelligence and the Future of Journalism

By Francesco M

versity Press - H20

reoni published through Colum

Will the use of art 3, and smart machines be the end of

| intelligance (AT}, algori

journalism as we know it—or its savior? In Newsmakers, Francesco Marcond, who has led
Press and W

offers a new perspective on the patential of thess technologies. He explains how reporters,

the development of treet Journal's use of Al in journalism,

editors and newsrooms of all sizes can take advantage of the possibilities thev provide 1o

develop new ways of telling stories and connecting with readers
Artificial Intelligence and ' '

the Future of Journalism
n
A

Francesco Marconi

Francesco Marconi is a journalist currently serving as the first R&D Chief at the T4
= I ) Street Iowernal. He previously managed Al strategy at the Associated Press. He also serves as

an adjfunct instructor at Celumbia University’s Graduate School of Journalism and a5 an

Marconi analyzes the challenges and opportunities of Al through case studies ranging

from financial publications using algorithms to write earnings reports to investigative

ion of news on

reporters analyzing large data sets 1o ontlets determ g the di

social media, Ne akers contends that Al can augment—not automate— the industry,
allowing journalists to break more news more quickly while simultanecusly freeing up
their time for desper analysis. Marshaling insights drawn from first-hand experience,
Marconi maps a media landscape transtformed by artificial intelligence for the better. In
addition to considering the benefits of these new technologies, Marconi stresses the
continuing need for editorizl and institational oversight. Newsmakers cutlines the

important questions that journalists and media organizations should consider when

w. Whether a journalisem student o a

El'erE_ i g.-"u: and :||E_(E1i||'_r'|-_-. into their wor

seasoned media professional, Marconi’s insight provide much-needed clarity and a

| readmap for how Al can best serve journalism.

E + D = ;:’.U:r.e: hese)

affiliate resea at the Laboratory of Social Machines at MIT Media Lab.
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Etica

Las maquinas son muy inteligentes, pero...

DD.HH adaptados a la era digital
Enfoque EE.UU., China y UE.
Sesgos, apagones, silencios... humanos.




Privacidad

Nuestra soberania en juego.
éCuantos datos "regalamos"?

¢Qué hacen con ellos?

Derecho a la privacidad.

La identidad/soberania como referencia en UE.
Las normas de de Proteccién de datos.




Computer
vision for a
safer world
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https://clearview.ai/

@l:m&u Search Blog Help Center My Account

Check which websites
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FACE SEARCH ENGINE & REVERSE IMAGE SEARCH.

UPLOAD YOUR PHOTO AND FIND OUT WHERE YOUR IMAGE IS
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Ciberseguridad

Miles de millones de dispositivos conectados y llenos de
datos.
Foro de Davos, son la amenaza mas probable para el

desarrollo de la economia mundial.

Existen sospechas sobre el cumplimiento de las normativas
de algunos fabricantes.

Medios de comunicacion: Uno de los principales objetivos.



https://cybermap.kaspersky.com/es

World's Biggest Data Breaches & Hacks

Selected events over 30,000 records
LPDATED: May 2022
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https://www.informationisbeautiful.net/visualizations/worlds-biggest-data-breaches-hacks/

Medioambiente

Las TIC consumen entre el 5% y el 9 % de |a electricidad.
Video 1% de las emisiones mundiales.

Internet tres veces mas que toda la energia “verde”
producida globalmente.

Mas de 50 millones de toneladas de residuos electrdonicos
anuales.

También estd en nuestras manos contribuir con los

Objetivos de Desarrollo Sostenible (ODS) que promueve la
ONU.



https://cybermap.kaspersky.com/es

El espanol

Un bien preciado y Unico.

Debemos velar y defender, como pais, ciudadanos, como medios e
instituciones, un bien Unico para nosotros: el espafiol.

Estratégico por su extension, por su legado cultural y por su

repercusion econémica.

Mantener frente a terceros su buen uso y su importancia.

Con N: El conjunto de paises donde es el idioma oficial genera casi el
7% del PIB mundial.



https://cybermap.kaspersky.com/es

'yﬁlnguluﬂty Experts Quiénes somos ~ MNuestra solucion Colaboran Blog Comprar Tu espacio

BIENVENIDO A TU
FUTURO

Primera plataforma que a traves de Inteligencia Artificial ayuda
a eliminar tu incertidumbre sobre el emplec y la formacion de

futuro perfectos para ti.

Conoce nuestra solucidn »



Transformacién. Imparable,
inevitable,...

s I

Verificadores

Especialista en Editor y coordinador de ClO (directores de
Inteligencia Artificial newsletters/boletines Informacion)
Editores de contenidos personalizados CDO (directores
A Responsable de audio digitales)
Directores de innovacion Responsable de video Editor/gestor de de Big
Gestor/Redactor SEO Infografista digital Data
Moderador Especialistas en Growth
Periodista de Datos contenidos sobre hacker/desarrollo de
Documentalistas tecnologia y negocio audiencias
Especialistas en Gestor de
contenidos sobre suscripcion/retencion

9 sostenibilidad Gestor de pIataformaSJ




Transformacion. Imparable,
inevitable,...

Arquitecto de la Digital Product Manager
Informacioén Product manager o jefe
Gestor de UX/TX de producto
Especialista VR,AR, ... CRM Manager Alfiny al cabo...
Gestor impacto Lingliista especializado PERSONAS
medioambiental Etc, etc, etc...

Gestor bots
conversacionales
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